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A world of insight

Retail sales density

The following tables provide Experian’s forecasts of retail sales density under
two broad assumptions: constant floorspace to obtain a pure measure of
changing efficiency, and including additions to floorspace.

1. Constant floorspace from 2010

Figure 3: Retail sales density - constant floorspace

2013- 201 8-
Total retail 17*

Total retail floorspace
(millions of sq ft)**

Retail sales £bn (2006 5979 3002 3048 3124 3389 4209
prices)

Sales density £/sq ft 4845 4842 4915 503.8 546.6 601.8

Density growth rate (%) =14 -0.1 1.5 2.5 2.8 2.6

*Annual average; **Source: GOAD.

Figure 3a: Retail sales density convenience goods - constant floorspace

2013- 201 8-
Convenience goods 17*

Total floorspace
(millions of sq ft)**

Conveniencesales£bn  q365 995 1003 1015 1061  119.0
(2006 prices)

Sales density £/sq ft 580.1 572.7 576.6 5832 609.6 683.9

Density growth rate (%) =84 -1.3 0.7 1.1 1.5 1.5

*Annual average; **Source: GOAD
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Figure 3b: Retail sales density comparison goods - constant floorspace

2013- 201 8-

Total floorspace
(millions of sq ft)**

Comparison sales £bn 1934 2005 2044 2109 2369 3022
(2006 prices)

Sales density £/sq ft 4477 4496  458.4 4729 5220 677.5

Density growth rate (%)  -0.5 0.4 1.9 3.2 3.4 35

*Annual average ;**Source: GOAD

2. Changing floorspace

Figure 4: Retail sales density- including changes to floorspace*

o | 2013- | 2018-
otal retai 17+ 27+

Total retail floorspace
(millions of sq ft)**

Retail sales £bn (2006 5979 3002 3048 3124 3389  420.9
prices)

Sales density £/sq ft 4845 4842 4884 4959  520.2 596.6

Density growth rate 14 0.1 0.9 15 16 18
(%) g . . . . .

*Annual average; **Source: GOAD

Figure 4a: Retail sales density sales convenience goods - including
changes to floorspace

: 2013- | 2018-
Convenience goods 17* 27+

Total floorspace
(millions of sq ft)**

Convenience sales
£bn (2006 prices) 98.6 99.6 100.3 101.5 106.1 119.0

Sales density £/sq ft 580.1 572.7 570.0 570.1 576.4 597.7

Density growth rate 3.4 13 05 0.0 0.4 0.5
(%) : . . . : .

*Annual average; **Source: GOAD
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Figure 4b: Retail sales density- comparison goods including changes to

floorspace

] 2013- | 2018-

Comparison goods 17* 27*
LA ) 443 446 448 452 467 505
(millions of sq ft)**

Comparison sales £bn 193 4 5005 2044 2109 2369  302.2
(2006 prices)

Sales density £/sq ft 4477 4496 456.3 466.6 498.0 596.6

Density growth rate 05 04 15 23 292 23
(%) . g . . . .

*Annual average; **Source: GOAD

The future for retail sales densities

The rapid increase in comparison goods sales densities in the first six years of
this century1 was a product of the retail spending boom and growth rates of
well over 3% a year are unlikely to be repeated. This is especially true of the
period during which retail sales are depressed by the aftermath of recession.
Projected sales densities growth on the changing floorspace assumption are
negative for convenience goods in 2010 and 2011, and modest for comparison
goods in 2010. Thereafter, growth resumes at a faster pace, 0.4% a year for
convenience goods between 2013 and 2017, and 2.6% for comparison goods.

Scope for density increases is much more limited for convenience goods than
for comparison goods. Continuing trends towards more modern, higher density,
stores and the demolition of older inefficient space means that the expected
comparison rate is likely to be close to 2.6% a year over the next 15 years,
against 0.5% for convenience goods, where a high proportion of sales are
through well-established inner city sites.

' See Appendix 4



